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Where We Started 
Seals Before 2022

Before 2019 2019-2022



Logos, Logos and More Logos





Key Messaging



Embracing our differences to educate LA’s 
youth, ensure academic achievement and 
empower tomorrow’s leaders. 

We are Los Angeles Unified.

Our Mission



Equity
Our approach and efforts to address the systemic disproportion of opportunity in our 
communities.

Empowerment
Our demand-driven actions and steps to engage and acknowledge those who
have vested their interest and support in the success of Los Angeles Unified. 

Excellence
Our communities deserve the best and most exemplary education possible. 

Core Beliefs
Equity, empowerment and excellence are at the core of Los Angeles Unified. From the inside out, these 
institutional ideals drive our behaviors, attributes and expression. This is our critical path forward.   



Brand Values
Our brand values are our core beliefs in action. This is what we stand for 
and how we behave.



Brand Attributes
Our brand attributes are our core beliefs and values expressed. These are the 
energy and personality traits of our stakeholders, adults and students alike.



Brand World
Our brand world comes 
together with our foundational 
pillars of excellence, 
empowerment and equity.



Brand World
Our brand world comes 
together with our foundational 
pillars of excellence, 
empowerment and equity.



Visual Identity



Graphic Tone & Energy

Bold
Bright
Engaged
Active



Design Strategy One



Wordmark



Wordmark



Seal



Wordmark



Wordmark



Wordmark



Wordmark



Wordmark and Seal



Social Application

#IBelieveInLAUSD
#IAmLAUSD
#LAStories
#100DayPlan
#CulturalArtsPassport
#BrillianceRising
#OurDayinLA
#ImagineThePossibilities
#LAUnified
#ThankYouParents 

Teachers
Employees
Administrators

#StudentSpotlight 
#SeacherSpotlight 
#AllFamiliesConnected
#AllThePlacesYoullGo



Website Application



Design Strategy Two



Wordmark



Wordmark and Seal



Design Strategy Three



Wordmark



Wordmark and Seal



Seal



Seal Alternates



Wordmark and Seal



Design Choices



Design Choice A



Design Choice B



Design Choice C



And the Winner Is… Design B



Student Voices

“B has a rising sun and great color scheme.” -Luke

“I like B because of its vibrant colors. It makes me happier to see. It 
reminds me of happiness.” -Jailyn

“For me, B represents creativity, positivity, and diversity. Also, it 
shows coming together because of the joined letters.” -Claire

“I love B because it really brings out the good in LAUSD.” -Alejandro

“I feel like B is new with the colors and how it’s the sun and waves.” 
-Bruce



The Final Design



Wordmark and Seal



Wordmark and Seal



Seal



Wordmark



Color





Type





Implementation







Brand Guide





Powerpoint Template



Letterhead



Brand Architecture



Division and Department Branding



Video



http://www.youtube.com/watch?v=1MGCMHasoBY


Enrollment Campaign 2023

DRAFT



Campaign Overview

Overview
● Our enrollment campaign is designed to leverage and 

promote the important work and accomplishments of Los 
Angeles Unified, in bold, innovative ways. 

● The campaign will highlight district programs via 
micro-targeted media, engaging families that Los Angeles 
Unified is the premier urban school district of choice for 
families. 



Previous Campaigns



Slogan Options

Imagine the possibilities.
Imagina las Posibilidades.

Motivate. Accelerate. Graduate.
Motivar. Acelerar. Graduate.

This could be you. It starts here. 
Esto podrías ser tu. Comienza aquí.



Option A: Imagine the Possibilities



Option A: Imagine the Possibilities



Option B: Motivate. Accelerate. Graduate.



Option B: Motivate. Accelerate. Graduate.



Option C: This Could Be You. It Starts Here.



Option C: This Could Be You. It Starts Here.



Slogan Selection



Imagine the Possibilities



Creative
Imagine the Possibilities



Billboard



Bus Shelter



Mall Advertising



Magazine Advertising



Metro Advertising



Theater Advertising



White Fleet Wrapping



Coherence: Early Education Program



Coherence: Adult Education Program



Video



http://www.youtube.com/watch?v=_OJBpmHSNlI


Website
lausd.org/brand

Contact
brand@lausd.net

Thank You




